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Use social 

media practices 

to improve the 

organization 

outreach.

Focus social 

media on what is 

working on each 

platform.
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Note: This is not our current strategy (we currently do not have one). This is a written down plan of what we want to do with our social media. 3



Analysis of  Current 

Social Media Posts

User-Experience 

Survey

Secondary 

Knowledge

Looking at the current social media, 

we can examine what is working 

well and what needs improvement. 

This research only focused on Alley 

Cat Allies Instagram, Twitter and 

Facebook (there are other platforms 

in use but are not discussed in this 

presentation.

Examining the results of  a User-

Experience Survey about Alley 

Cat Allies social media aids in 

discovering what people want to 

see on social media. The survey 

was taken by 7 college students 

from various backgrounds to help 

examine how Alley Cat Allies can 

reach out to a younger audience.

There is a lot of  information on 

how to create a successful social 

media presence. This knowledge is 

generalizable meaning it can make 

a difference in the success of  our 

social media posts. Some examples 

of  Organizations that provided 

information are Spout Social and 

Brafton.
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https://sproutsocial.com/?utm_source=google&utm_medium=cpc&utm_campaign=US_Brand_Sprout_Social_Exact&utm_content=Brand_Sprout_Social_Brand_Name_Exact&utm_term=sprout%20social&creative=436190725673&AdExtension=&Location=9015640&Matchtype=e&Device=c&gclid=Cj0KCQiAhMOMBhDhARIsAPVml-ES3ZSvqo6dRHdc2FxqHqP6mSly08HETq6kZA_ZioySBBm6JXMbpycaAmqYEALw_wcB&gclsrc=aw.ds
https://www.brafton.com/
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https://sproutsocial.com/insights/brand-diversity-in-social-media/
https://sproutsocial.com/insights/brand-diversity-in-social-media/


“70% of  United States consumers say it is 
important for companies to share their 
opinions on social and political issues”

- Kristen Johnson

https://sproutsocial.com/insights/brand-diversity-in-social-media/
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Digital Storytelling .pdf
Digital Storytelling .pdf
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• Humor is a way to get people wanting to engage with the posts. Currently, we do not often use humor in our posts and 
occasionally put it in the captions.

“If  I find it funny or stupid”

• This is all about the social media strategy. We want people to feel apart of  the community and desire to help out. This 
will be by incorporating more action-oriented posts.

“If  I really like the community and partially involved with processes”

• We need to make this information feel important to the viewer. It is easy to talk about the cause it is harder to make them 
care.

“Something my friends post. If  I think it’s important enough or a political viewpoint thst 
many may have not considered.”

• This response encompasses all the previous responses. We do not want to only focus on one thing. We want to have 
something for everyone so they can feel apart of  the process no matter their interests.

“Funny, relatable, cute, powerful”
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https://www.brafton.com/blog/creation/brand-messaging-framework/
https://www.brafton.com/blog/creation/brand-messaging-framework/
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https://sproutsocial.com/insights/best-times-to-post-on-social-media/









